Exhibitor comments on AERO 2009

Angelo Flaiban, CEO Alpi Aviation:

"The AERO is a very appealing and successful event. We met a large number of visitors with expert knowledge at our stand. Whether or not we will take part in AERO on an annual basis in the future depends on our particular situation. We are very satisfied with how things went at AERO."

Rainer Herzberg, Editor-in-Chief Rotorblatt, Coordinator of the Helicopter Hangar:

"We're more than satisfied with all areas. There were large numbers of visitors and industry experts. The exhibitors at the helicopter hall are extremely satisfied with the first edition of this event. The aviation industry and associations have already shown a great deal of interest for 2010. The mixture of lifting rotors and helicopters was particularly appreciated by the public. The concept featuring training, a forum, flight doctors, simulators and flight schools was well accepted. In addition to the modern technology on display, the biggest crowd-pullers were our rarities such as the Bristol Sycamor and the Cobra from the Flying Bulls."
Ralf Kärgel, Product Manager Sennheiser:
"Our stand enjoyed intense popularity thanks to its position and design. We are totally satisfied with the personal service provided by trade show organizers."
Tom Poberezny, President EAA, USA:
"Flying remains a big dream. We have to give people, especially young people, a sense of enthusiasm for flying and make flying as easily accessible as possible. In this respect, the AERO in Friedrichshafen is an ideal platform for general aviation in Europe."

Willi Tacke, Flying pages, EAA Europe:
"The AERO went extremely well. Exhibitors of ultralights have sold more than they initially anticipated. In addition, the AERO was incredibly innovative – never before have so many new aircraft been presented. Thanks to the new "E-Flight", we have been able to introduce a future-oriented theme."

Dr. Michael Erb, General Manager of Aircraft Owners & Pilot Associations (AOPA) Germany:

"The AERO is one of the most important events for us because here you can see the entire range of offers in the industry. We are always very glad to come back to Friedrichshafen. In addition to information on new products, it is also an ideal industry meeting place."
Brigitte Holighaus, CEO Schwempp-Hirth:
"We are very satisfied with how things went at the trade show and couldn't see many indications of the general economic downturn at our stand. The crowds of visitors are roughly comparable to 2007. There was a great deal of interest in our "Arkus" debut and there have already been a number of sales options."
Clemens Bollinger, Daedalus Communications:

"Everyone will definitely remember AERO 2009: There were highly uncertain expectations beforehand and practically everyone experienced enormous satisfaction and relief afterwards. If this AERO is anything to judge by, the end of the crisis is just around the corner…"

Verena Schwarz, Press Spokeswoman Diamond Aircraft:

"I think a significant upswing was recognizable at AERO 2009. We are already looking forward to the next AERO in 2010."
Pana Poulios, Cessna Sales Manager Europe and Russia:

"It's important for us that our exhibition goes smoothly. And here at AERO everything does indeed go like clockwork. AERO 2009 also exceeded our expectations, both in terms of the quantity and quality of prospective buyers."
Walter da Costa, Tecnam Sales and Marketing

"We at Tecnam were satisfied right from the start. Our twin engine plane was very much the focus of attention, and we had sales. AERO is by far the top European event for Tecnam."
Elisabeth Schöffmann, EASA Media Relations:

"Once again, AERO proved to be important for us because we receive a lot of direct feedback here about our work. With our exhibition, we also intend to convey to the general aviation community that we are receptive to their suggestions."
Nick Tarrat, Cirrus UK:

"AERO 2009 was excellent. We European Cirrus representatives at the AERO can now count on a level of buyer interest that is comparable to what we directly enjoy in each of our home markets. This is true for me as well as for my colleagues from France, Hungary, Poland, Italy etc."
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